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Safe Harbor

Forward looking statements

Statements in this report that are not historical are “forward-
looking” statements which should be considered as subject to
the many uncertainties that exist in the Company's operations
and business environment. These uncertainties, which include,
among other things, economic and currency conditions, market
demand and pricing and competitive and cost factors, are set
forth in the Company's 2007 Annual Report on Form 10-K.
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A Global Leader

in Interconnect Technology

/5 year history, listed on NYSE

Third largest interconnect company in the world

Broad global capability

Extensive presence in low cost areas
Engineered interconnect solutions
Leading positions in diverse markets

Experienced, entrepreneurial management
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Industry Leading Growth
For Over a Decade

Net Sales (% in millions) 2,851
2,471
2007 Growth 15%
10 Year CAGR 12%
1,808 > 2X Industry Growth
1,530
1,360
’ 1,240
1,104 1,062 °’
919 1,011
1.94
| 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | EPS ($) (3) 1.47 (2)
1.14
91
.63 631
49 46
26 . 30"
2007 32%
10 YR CAGR  24% | | | | | | | | | _

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

(1) Excludes expenses related to early extinguishment of debt
(2) Excludes losses related to flood
(3) Adjusted for stock split effective March 2007
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Third Quarter 2008 Highlights
Maintaining Industry Leading Growth and Profitability

* Sales increased 18% over prior year in a generally
moderate demand environment

* EPS increased 26% over prior year driven by strong
operating leverage

* Leading operating profit margin of 19.8% despite a
challenging cost and pricing environment

* Excellent cash flow generation invested towards
continued value creation
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Expanding Global Presence
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Broad Based Growth
In Diverse Markets

Y/Y Growth %

Net Sales % Market Segment 3Q ‘08 2007
| Aerospace 18 % 26 %
Industrial 8 13
Automotive 1 19
Mobile Phones 44 22
Mobile Networks 23 11
IT and Data Comm 12 9
Broadband Comm 10 10
3Q 2008 Sales Total 18 % 15%

$864 Million
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Fourth Quarter Update

Difficult forecasting environment

Guidance revised to reflect economic downturn,
customer inventory reductions and stronger U.S. dollar

Expect sales of $725 to $735 million and EPS of $.50
to $.52 , a decrease of 5% to 7% and 5% to 9%,
respectively from prior year

Taking actions to preserve strong margins and cash flow

2008 sales and EPS growth estimated at 13% and 18%,
respectively

Confident to continue to outperform industry
Amphenol



Unprecedented
Proliferation of Electronics

Driving Forces
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Unique Opportunity

Positioned to Capitalize on Electronics Proliferation

Amphenol
Advantage
Industry
Dynamics

Technology
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Customer Relationship

Enabling Technology

Global Presence

Financial Strength

Globalization Organization

Low Cost
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New Markets

Consolidation

Cost

Interconnect Market

(72]
| S
O
e
-
)
o
=
O
@)

$40B + Interconnect Market




Performance
Enhancing Interconnect Solutions

Enabling Triple Play Opening New Bandwidth

Enabling Next Generation
Power Requirements
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Pioneering New Opportunities

e Opened third operation in India to
support growth in communications
markets

e Expanding presence in aerospace
platforms in Russia

e Gaining momentum in African
wireless market

e Establishing second facility in Tunisia to
support expansion in automotive market
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Seizing Acquisition Potential

Expanding Reach

Adding Value

Products
Technology
Markets
Geography
Talent
Amphenol
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The Amphenol Vision

e Close to customers worldwide
e Superior technology

e Integrated
Interconnect solutions

e Culture of cost control
e Diversified reach — focused organization

e Passionate, experienced, committed team
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